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Consumer Society, Simulation World and Postmodernity

Chen Jiaming

Abstract: Postmodernists regard “consumer society” as a new type of social state and economic order.
Commodity fetishism and consumption fetishism become the ethics and ideology of this society. “Symbol” is
considered to be decisive and even as some kind of “consumption logic”, which, as a result, is to deny the
truth and dominate the whole culture. The world thus comes to be both a simulation world and an image
world, which is just the postmodern world. Therefore, in the postmodern simulation world there is no truth,
no reality and no meaning as well.
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